Shift your thinking.

growthshift ¢J



Marketing = Growth

When marketing is properly defined
it holds the power for connecting
with customers, building brands,
and generating growth.
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Or is marketing more fundamental?



“The purpose of business is to create a customer...
and the enterprise has two basic functions;
marketing and innovation.”

— Peter Drucker
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What do humans need?

“Humans gravitate to the known,
the safe, and the trusted.”

— Douglas Van Praet, “Unconscious Branding”



What is the role of brand?

“‘Power has shifted from companies to
customers, and people are not focused
on products but meaning.”

— Marty Neumeier, “The Brand Flip”



Marketing Success s derivec

from four essential elements.

Unique
Simple
Focused

Relevant



Unique

“In the communication jungle, the only
nope to score big is to be selective, to
concentrate on narrow targets,
to practice segmentation;
IN a word, ’

— Al Ries and Jack Trout,
“Positioning: The Battle for your Mind”



mple

“The discovery of the simple

essence of things is the

essence of marketing
imagination.”

— Theodore Levitt,
“The Marketing Imagination”
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-ocused

“Trying to cross the chasm, without taking a
niche market approach, is like

trying to light a fire
without kindling.”

— Geoffrey A. Moore,
“Crossing the Chasm”
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Relevant

“By asserting [that] people don’t

buy things but solutions to

problems, the marketing
Imagination makes a
leap from obvious to
meaningful.”

— Theodore Levitt,
“The Marketing Imagination”

12



\What about execution?

“Execution is the great unaddressed
Issue in the business world today.”

— Larry Bossidy & Ram Charan, “Execution: The Discipline of
Getting Things Done”
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What about design?

“Design is the only thing that differentiates one
product from another in the marketplace.”

— Norio Ohga, CEO, Sony Corporation




Marketing = Growth

* What business are you in”?
* How are you positioned?
* What is your strategy?

* Do you have the right team to execute?
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‘| believe marketing is the most
powerful force available to people
who want to make a change.”

— Seth Godin
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Shift your thinking.
shift growtn.
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